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The sequel to the highly successful Store Wars: the battle for mindspace and shelfspace published in 1995.
The new edition will retain all the strengths of the old book including a comprehensive and complex
approach to the consumer & retail market and the interaction between FMCG retailers and manufacturers.
The book will be thoroughly revised and updated and will consist of 4 main parts:

A section on leading FMCG companies and brands (such as Coke, P&G, Unilever, Nestle, L'Oreal etc.),●

their marketing and branding strategies in the western markets (USA, Western Europe: UK, France,
Germany and others).
A section on leading retailers (Wal-Mart, Tesco, Carrefour etc.), their developments and expansion over●

the last 10 years.
A section describing the interaction between retailers and manufacturers, including competition for end-●

consumers, trade marketing.
A section covering the Emerging Markets—the retail landscape in the major developing economies, results●

of the expansion of major FMCG brands and western retail chains, challenges related to distribution and
FMCG marketing in those countries.

The book will also discuss the impact of the Global Crisis on the consumer and retail markets as well as
predictions and prospects for the future.
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From reader reviews:

Sarah Alexander:

In this 21st centuries, people become competitive in every single way. By being competitive currently,
people have do something to make these survives, being in the middle of the particular crowded place and
notice by means of surrounding. One thing that oftentimes many people have underestimated the item for a
while is reading. Yeah, by reading a e-book your ability to survive boost then having chance to remain than
other is high. In your case who want to start reading any book, we give you that Store Wars: The Worldwide
Battle for Mindspace and Shelfspace, Online and In-store book as beginner and daily reading e-book. Why,
because this book is usually more than just a book.

Holly Hughes:

The particular book Store Wars: The Worldwide Battle for Mindspace and Shelfspace, Online and In-store
has a lot details on it. So when you check out this book you can get a lot of benefit. The book was compiled
by the very famous author. This articles author makes some research prior to write this book. That book very
easy to read you will get the point easily after scanning this book.

David Blackwood:

As a university student exactly feel bored to help reading. If their teacher expected them to go to the library
in order to make summary for some book, they are complained. Just small students that has reading's heart
and soul or real their pastime. They just do what the teacher want, like asked to the library. They go to
generally there but nothing reading very seriously. Any students feel that reading through is not important,
boring and also can't see colorful pics on there. Yeah, it is to get complicated. Book is very important in your
case. As we know that on this age, many ways to get whatever we want. Likewise word says, many ways to
reach Chinese's country. Therefore this Store Wars: The Worldwide Battle for Mindspace and Shelfspace,
Online and In-store can make you really feel more interested to read.

Homer Holmes:

Reading a reserve make you to get more knowledge from it. You can take knowledge and information
coming from a book. Book is prepared or printed or outlined from each source that will filled update of
news. On this modern era like right now, many ways to get information are available for an individual. From
media social such as newspaper, magazines, science publication, encyclopedia, reference book, novel and
comic. You can add your knowledge by that book. Ready to spend your spare time to open your book? Or
just searching for the Store Wars: The Worldwide Battle for Mindspace and Shelfspace, Online and In-store
when you essential it?
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